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Another of the 10 recommended strategie [N
as outlined in the 2008 Mendocino County/igss
Travel Research Study is complete! |

Visit Mendocino County, Inc. (VMC) is ‘
VERY Excited to Announce the Launch arj &
Rebranding of a New and Improved

full name fMendoci nj\swoomocomr o i m-
proved results in search engines and will 1
enhance the potential visitor experience.

Effective Monday, February 8th VMC
launched the redesigned goMendo.com wi
site. At the same time, the goMendo.com
URL officially changed to

www.VisitMendocino.com. The
goMendo.com URL will continue to work
but VMC marketing efforts will primarily
focus on promoting the Visit Mendocino
County brand versus goMendo.com.

The new website has been designed to compliment the updated Mendocino County
Visitors Guide to better meet the needs of our community as well as current and poten-
tial visitors. In accordance with the Randall Marketing Study recommendations, the
new website provides enhanced access to tourism information and resources, becoming
a virtual Acr ui se s h-baped siructute,asimplified naviga-c | e a
tion and improved search functions make finding Mendocino County tourism informa-
tion easier than before.

If you have not done so already, please visitw.visitMendocino.com/registeo cre-

ate an account and upload your business and event listings into the new site. As VMC
is not transferring old goMendo.com listings to the new site, we strongly encourage
everyone to upload fresh content into the new system as soon as possible.
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PR Update: Crab & Wine Festival . . . . . . .
In order to have the most dynamic and informative site possible, we are asking all visi-

tor-related businesses to upload their information, post photos, a video, links, etc. The
more dynamic your listing, the better the results you will obtain from that listing.

New York Media Féunother Great Success!
Save the Dét€ala Launch in Beautiful Scotia,

Want to Green Your Business?
Once you have created an account, you can upload your content and/or view "How To"
video tutorials that will walk you through the process of creating and editing business
and event listings as well as creating specials and packages on the new site.

Trade Shows Galore

What 6s Happening In
Mushroom & Wirest Attendance Ever

Two New Evergisire to Bring Visitors in March Should you need additional assistance uploading your content, please contact Visit

Mendocino County Webmaster Robert Brothers at#8%7417 or by email at
webmaster@visitMendocino.cobetween the hours of 8:30am and 5:00pra-M

New Event Guides Now Available
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Updates from HypeHouse and the PR/Marketing Team

Mendocino County is IN the News Locally, Nationally
and Internationally!

Across the country and around the world, Mendocino

County is IN the news like never before. Editors, prodyc-
ers, journalists and bloggers are writing about Mendoci
food, wine, green/eco travel, pets, family fun and more.

picture Mendocino County campaign is on track have o
of the best years ever. The HypeHouse PR team has [
busy with range of activities, from setting up interviews
and media visits for editors and producers to arranging
countywide FAM (aka familiarization) tours for tefer
international tour operators and press. Ftopdier editors
from O, The Oprah Magazin®etter Homes & Gardens,
Coastal Living, Producers Guild of Ameriaad more,
Mendocino County is on a roll!
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And MANY more clips of course.
Check outwww. wsnMendocmo confior more updates.
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More than ever, editors and producers are asking for what is NEW in the County. They want to know about any new additions

your inn, or new services, or new and exciting guests, or even new recipes. Be sure to send us your NEW news! Send to
heather@hypehouse.com
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PR Update: Crab & Wine Festival New York Media ToAmother Great Success!

11th Annual Crab & Wine Festival - a Huge Success!!  Locally, Nationally and Internationally, Mendocino County is
continuing its incredible momentum with editors and producers
The Crab & Wine Festival is a unique event that residents ar everywhere. From Bay Area editors, to regional radio producers
visitors alike look forward to all year. It provides an opportuni to national and even international press, the campaign to share the
for Mendocino County to really showcase its local bounty, wk Mendocino County message is on the right track.

is featured on menus throughout the county, as well as at the Over the past few
& Wine Days Event, the signature fundraiser for Mendocino months, the Hype-
Coast Clinics, Inc. House PR team has
been busy with
Thi s y"Aanud Grabk Wine Days Crab Cake Ceoft shows, events, tours
and Mendocino Wine Tasting Competition took place on Sat and lots of great
day, January 2% and was a resounding success, thanks in ps news stories. The
the esteemed panel of Celebrity Judges that the HypeHouse goal? Awareness,
assembled. HypeHouse coordinated the travel and set up ex understanding and
sive itineraries for all six judges, a few of whom stayed in the action. The results?
county for a full week! The judges included: Hundreds of thou-

sands of media im-
Katie Arnold-Ratliff i Editor atO, the Oprah Magazine Scott Schneider and Susan Wilcox, VP of comMlEssions. Be sure to
Paige Porter FischérWest Coast Editor &etter Homes & njcation for the CTTC, at the NY Media Receptibdke a look at the
Gardens clip report on page 2
Julia Rutland Senior Food Editor afoastal Living highlighting just a few of the many news outlets covering the
Grisel Diaz Ord Food & Wine Editor aSkylights(In-flight Countyd and ultimately inspiring more visitors.
publication for Spirit Airlines)
Mary Orlin’i Executive Producer dh Wine Country(NBC In fact, at the time this news-
television show) letter is being assembled,
Olivia WuT1 Executive Chef(Google Scott Schneider and Mark
Sejvar are just wrapping up
Many of the judges/editors now have Mendocino County stor an intensive NYC media tour
in the works, and we should see these appear in the near fut and event. While on these
tours, they meet directly with
All events for the Festival (over 90) were listed in a 24 page top-tier editors, often right at
event brochure which was distributed all over Northern Califc their Manhattan media offices,
nia to encourage visitation during this usually slow time of ye to share the County story. Mark & Scott are becoming known

Mark Sejvar at Travel & Leisure

We have heard many events were either close to beingsold among top tier editors in New °
were sold out completely! the Mendocino County as THE place to visit and write about!

This is why we need to know what is happening with you and
Evaluation forms will be going out by migebruary and if you your businessme di a ar e al ways | ooking

had an event or a lodging/dining special, or would just like to
share your comments we would appreciate your-bestk to our So what is an impression, anyway? It is the number of people
Event Coordinator Joyce BeardJatyce @visitMendocino.com who may have seen an article, heard something on the radio or in
Crab & Wine Fest 2011 dates are January32f . a podcast, watched something on television, or read something on
a web page or blog. These impressions are directly linked to
driving new visitors and even booking room nights . To date, the
campaign has generated millions of impressions and led directly
to an increase in overall bookings.

Also contact
Joyce should 8
you have sugth
gestionson I
making next
year 6s
an even big-
ger success.
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Scott Schneider, VMC & Heather Thompson, Hyp|
House with the Crab & Wine Judges




