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Informing Lodging on BID Has Been’s & Have To Be’s

Discounting—Is It Effective?
ECONOMIC OUTLOOK—NO GROWTH UNTIL SUMMER 2010

'Sound depressing? Well, itis. There is no hidingriitt—we are all feeling it. We
are discounting, cutting costs, decreasing hours & setvisait effective? Are we
doing what we can to get us through these economic times?

Visit Mendocino County has been busy learning what isoiredor us in the coming
year and how to best survive in this climate.
Here are some tips and information to help you plan:

According to Smith Travel Research, CA Hotel Occupaa@t ia 10 year low and is
down 11.5% from 2008. Room rates are down 11.2% from 2008 IbaBs4 higher
than the national average. RevPar is down 22% in CA.

According to the US Travel Association (USTA), lestiravel is set to increase by 2%
in 2010. Business travel by 2.5%. International visibyr8%.

According to a study by YPartnershipsTravelHorizons,ftlowing chart shows
which methods of discounting people are looking for. NdB®gift card has almost
as much effect as cutting your room rate in half!
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Inside this issue:

$25 gift card .

$200 per room hotel
$50 gift card

credit
credit

Discounting—Is It Effective?

20% off published
room rate
50% off published
room rate

Public Relations Keeps on Rollin’

$100 per room hotel
credit

$100 per person hotel
credit
$200 per person hotel

Events! Events! Events! It's Why People Come

Update on Marketing Activities Most important of all—people are looking for packages & &veifhese are the two
most popular pages on gomendo.com. The Holidays are cominglep@ackages

and hold special events at your property. Partneratitar businesses & services to
Finally - A Countywide Nature Tourism MapGuide appeal to potential visitors. Winter is almost here—pgek, packages, packages (and
this does not mean cheap rooms). Get creative arlcethddow is not the time to cut
back on getting your message out there. Post up-to-dekteges & specials on
gomendo.com.

New Promotional Website Under Construction

Producers Tour Around Mendocino County

Cultural & Heritage Travel - Great For Our Economy

What's Happening In The World Of Arts

Film Office Update & Social Media - A Necessity! Have an idea, but not sure it will work? Need some idé&z@tact Staff and we will
County’s First Radio Campaign & MCLA Annual Mtg try and help you come up with ideas for packages & speamidtsget started on a so-

; . . . . ;
Our President Speaks—Message from Jan Rodriguez cial media campaign. We will help if we can!




Public Relations Keeps on Rollin’ - Mendocino County In The News!

Updates from HypeHouse and the PR/Marketing Team San Francisco Magazing

Mendocino County is IN the News - Locally, Nationally 104500 ] “Privacy Please”

and Internationally! Circulation: 100,667
. [ ]

Across the country and around the world, Mendocino ;

County is IN the news like never before. Editors, prody ‘g" Z a

ers, journalists and bloggers are writing about Mendoci '

County food, wine, green travel, pets, family fun & mor¢

Via Magazine— October 2009
“Events: Ukiah Country PumpkinFest”
Circulation: 2,836,029

D
-r R A v E L 'ZI'B%\geHLelsure—October

The press clips and media buzz are building, andthe M« Ju L IE | S IJ IR [E  “Wine Country Escapes’
docino County campaign is on track to have one of the|tLc.. Circulation: 957, 987

years ever. The HypeHouse PR team has been busy Wi —
range of activities, from setting up interviews and medi _ A g] 1 1
visits for editors and producers to arranging county—widt mg ; n - ?{ ES - lnle‘g
tour operators and press. Frdlaw York Magazin® San | “Search for Northern California’s Perfect Mushroom”
Francisco Chronicléo O, The Oprah Magazin® Sunset | Circulation: 1,019,388

to theWall Street JournalMendocino County is on aroll} -

Sunset— November 2009 r 8'(]]" , 18’
“3 Ways to Join in the <._l (MU the local lifestyle magazine for modern moms
Mushroom Hunt" Kidaround: The local lifestyle magazine for modern mom$Septem-
1,224,453 ber/October 2009

“Are We There Yet? Fantastic Fort Bragg”
Circulation: 60,000

- - San Fran-

San Francisco Chronicle cseo The Oprah Magazine, G September 2009

Chronicle - “6 Food Festivals That Are Worth the Trip”

November Circulation: 3,212,101

1, 2009

THEOPRAH

“Ready, Set, Go: Mendocino Mushroom Fest” Circulation: 3@5,70 MAGAZINE
Travel + Leisure- Scholastic Parent & Child-

November 2009
T R A v E “W\(;rld‘s Eeriest Abandoned . 5 c H D L A 5 T [ C SI,_ee;:tse g::e,\rng%(ig Lights”
+=LEISUR E Praces ciculaton: 957, 987 ' Circulation: 1,344,908

‘The FungiNever | p n e A 7 INE Circulation: 32,612

Stops: Mushroom
madness in Mendocino

. Sacramento Magazine Sep-
TastingTable.com-
o N ber 4. 2009 tember 2009
a 'ﬂfﬁ\%g c@ﬁ": the Fungi N Dream Weekends’

County* Circulation: 500,000

eXaminer

get intide dan Trawneifeo Examiner— Sep-

San Fran-
- - : tember 3, 2009
g&m j mnﬂﬁw @hm‘mlﬂt gzco ic| “Head to Mendocino for an Affordable Spa Getaway”

5 rotr)nc ez_ Circulation: 12,500,000 visitors per month
2009 “Mushrooms Bloom in Torrents of Rain” cloner 2, 3 3 @ icl San Francisco
Circulation: 306, 706 San J vancisto Uhronicle chronicle - Sep:
“Ready, Set, Go: Boonville puts its own spin on Mendocino Gount
Fair” Circulation: 306, 706

C: California’s First Lifestyle Magazine
( October 2009 .
CALIFORMIA'S “Escape Artists” And MANY more CllpS of course.

FIRST LIFESTYLE

MACAZINE Circulation: 100,000 Check out www.goMendo.cofor more updates.




Events, Events, Events—It’s Why People Come! Update on Marketing Activities—Fall 2009

The Train has Left the Station.... Impressions. Since July 2009, the Visit Mendocino County
The Crabs are Coming... [ = =g campaign has generated millions of impressions. Veheat im-
Daffodils are Planted %Y s i pression? It is the number of people who may have seartia
4 cle, heard something on the radio or in a podcasthedtsome-
thing on television, or read something on a web padpdogr
These impressions are directly linked to driving nésitars and
even booking room nights.

The 2009 Wine & Mush-
room Festival is currently
underway and the events
that have been held to datqg
have been a huge successk
The fantastic publicity
(including the recognition i § = =
Oprah.com of Mendocino Wine & Mushroom Train

Editors, Producers and Travel VIPs. Since July 2009, we have
directly planned and hosted more than 60 editors and otvet t
dignitaries.

County's Wine & Mushroom Fest as one  November 7th Some campaign highlights:
of the Top Six Festivals in the Nation) Editors and news stories.Be sure to visit www.goMendo.com

not only brought visitors but will continue to pay dividis in the and click on “Reviews & Articles” to see the most updtde

months to come. Two first-time events: the Howdogpital news stories. Here are a few highlights:

Wine & Mushroom Train to Camp Mendocino and the Ukiah

Center Mushroom Trail were very well attended andbélle-  Visit Mendocino County

peat performances. The Day of the Dead Festival haither ~ brought in Adam Grahan

great year. We are working to help make this evenh@mide. from New York Maga-
zine, who loved the “

On the heels of Wine and Mushroom, the ever-popular &rab county so much that he

event guides are scheduled for delivery the first week oee eral days....and wrote a
ber. We are so excited about the line-up of judges thya¢H very complimentary story,
House put together for the Mendocino Coast Clinics’ @ake on the County that is a
Cook-Off, O, the Oprah Magazine; Skylightsagazine, In-flight must-read. : . 1
publication for Spirit Airlines; Executive Producer of 8B In John Fetzer tours PGA members through
Wine CountryEditor ofBetter Homes & Gardensagazine; The San Francisco Saracina’s Wine Caves
Senior Editor fortCoastal Livingmagazine; and an Executive Chronicle has covered the
Chef from Google. If you were unable to get your everspe- county extensively, featuring events like the Wine &diiroom
cial into the guide, please still submit them for inodgn our on Festival, Day of the Dead Festival, Ukiah’'s PumpkinFest
-line listing onwww.goMendo.com Boonville’s Wool & Fiber Festival.

International Press. In the past few months, we'véedos mul-
This year we are also helping to promote a new Fésiivtne titude of international journalists, includifglat Magazineand
making in Point Arena for the weekend of March 13th & 14th Yomiuri Newspapefrom Japan, Germanyfocus Magazine
The Point Arena merchants are working on a title for thése  andAmerican Journal and Canada'¥/estworld,just to name a
and it will include a “daffodil explosion” theme. Poiftena few. They all took part in a hosted tour and subsequéletly
already has a considerable bloom and will be planting 12,00( extended feature stories on Mendocino County. (Fact:idfom
additional bulbs in the town and hopefully in every yaldaddi- has the largest readership of any newspaper in the eiotile)
tion to glorious daffodils, come for the VVolkswagen Eara
through Point Arena! This energetic group of merchants wll «
sure this is a fun festival.

Our events are growing and it’s not too early totgiEnning
events or specials for next year. The early birdster@nes thai
are included in the long-lead publications. The dates besr
set: Point Arena Merchant’'s Daffodil Explosion — March
13th & 14th, 2010; Wine & Mushroom — November 5th —
14th, 2010; and Crab & Wine January 21 — 30, 2011

To discuss a potential event, please contact our E@oridina-
tor Joyce Beard abyce@goMendo.corar 707.462.1668. If yo
would like to list your event or special on www.goMendo.co
click the link at the bottom of the gomendo homepageubrist
an event”.




New Promotional Website Under Construction Finally - A Countywide Nature Tourism MapGuide

Continuing to follow closely thf
recommendations as outlined in |
year’s Marketing Research Stur
Visit Mendocino County (VMC) i<
very excited to announce that
www.goMendo.comwebsite is get
ting an overhaul! After an extensi|
search process, Visit Mendoci
County has contracted with Venture Web Design to builc
new promotional website. The hiring committee realiyed
Venture Web'’s portfolio, especially the VisitTelluridem
website; a beautiful tourism site designed for Telluriti®,

Brochure and Map Guide has been
published. This is the culmination of

| over 2 years work by the Nature Tour-
ism Coalition, the Mendocino Land
Trust and Visit Mendocino County. It
contains a map of all public sites which
are accessible to tourists along with
icons describing what each site has to
offer. It is divided in regions and con-
| tains the same County map as is in the
Visitor's Guide. We are confident this
guide will help our overall visitor ser-
vices throughout the County.

Several weeks ago, the Venture Web team visited Me
cino County and got to know the county and all it hasf¢
fer. They were able to visit all regions of the ayuand
meet with members from the VMC Board, Media Comra
and Staff. They left with a great understanding of
County’s personality, people, geography and website ne

Copies will be distributed and can also
4 be picked up at the Fort Bragg or Ukiah
offices.

Contact richard@goMendo.caifnyou
would like copies to distribute to your

wwwiGoMendo.com - RIS R @V | (0fF
366-—466.-—3_@36

VMC is currently in the process of developing the finald-
tional spec and site architecture for the redesign. We &=
already started the creative design process and wiitl siteEr ———
construction by mid- November. In order to have the Producers Tour Around Mendocino county

website possible, we will not be transferring businasd

event listings currently on www.goMendo.cdm the new| jghts, Camera....Mendocino County...You are a Star!

site. Once the new site is ready for population wedig- _ Behind every great movie or TV
tribute a step-by-step training guide on how to create a . show...is a great producer. And
ness Iisting,fuplt())aq events, s%ecials, etc. Thisheila I?éﬂﬁ .Y.a. Mendocino County hosted a team of
opportunity for businesses and organizations to up top television and film producers in

content, photos and videos. Tips on placing keywords '5_ .
be included in the instruction - an important step in obtgi October for a 'Four des'gn_ed for the
| Producers Guild of America, the

great search engine (SEO) results.

PGA. More than 30 producers from
Los Angeles, New York, San Fran-
cisco and more were treated to

. Dl s |

The new website will allow for more robust business
event listings that include multiple photos, videos, maps aneh Gibbons (L), Amy Jacob-
more. Events will be better organized and social meautla 8on (C) andChris Pfaff ( R) : . . :
sharing capabilities will be built into the site. Ve also from the PGA interviewed fortmlque I?jdtg'nt91 exc(ljgswe wine Cavf

building a mobile version of the site for those who @nnykiah Valley Television ours and tastings, dinners, presenta-

live without their iPhone or Blackberry mobile devices o tions from the film commu-
o _ o nity....and visited famed locations featured in shows and mov-
Visit Mendocino County anticipates the launch of thev

www.goMendo.comwebsite by February 2010. For addi-

tional information about this exciting project, pleasatact . . . .
VMC Director of Communications Alydia Atkins a he group included Tim Gibbons, Executive Producer from

alydia@goMendo.coror by calling 707.462.7417 ext. 103 ©Urb Your Enthusiasm; Lisa Yesko, Gattica; and other &l
entertainment leaders. The group toured Saracina Vireyard
Distribute Your Brochures to Potential Visitors Parducci Winery, enjoyed a dinner at Patrona Restaurant, vi
_ ited the Mendocino Village, heard presentations from Debra De
e e R SR C R IR Graw and the Film Commission and received plenty of prizes
LR D AR R CURIEREY from the County, the Wine Commission, and the Film Commis-
materials can be stuffed in our trade show give away e ! ’ .

sion. The upshot? Several producers are already planning an-

friendly green bags and you can attend the show to pe - | - . 2
A e e R T A e N A V<ol Other visit and one is even serious about shooting a movie in

show. Please contact Director of Tourism Developme il EIltR:IEERESIIvvEsS, - _
Richard Strom at richard@goMendo.com BE SURE to keep us in the loop as to what is going oritiv YOU!

Send any recent news, special events, and great pecgiiaries to
| .
DEADLINE IS DECEMBER 1 TO SECURE YOUR SPOT ! aimee @goMendo.com




Mendocino County Lodging’s Quarterly Update

Cultural & Heritage Travel - Great For Our Economy!

Page 5

What’s Happening in the World of the Arts

Visit Mendocino County is focusing much effort on attiragthe
“Cultural Traveler’. According to research compiled by
Mandala Research, LLC:

*  Cultural travelers travel more often, 5 trips vs.igstannu-
ally

Cultural Travelers spend more - Average spend of $994
$611 for typical leisure travelers

Cultural Travelers more likely to travel in next 12 nfent
Common activities include culinary activities, attendiogd
& wine festivals, visiting farmer’s markets, buying gmat
foods & enjoying unique dining experiences

Visit Mendocino County has become a charter member of
Gozaic, published by Heritage Travel, a subsidiary of the
National Trust for Historic Preservation. The webgstdesigned
for cultural and heritage travelers. Mendocino Coismty
featured destination and over 150 local Mendocino entries W
links have been included. The Gozaic advertising budgéhéo
first year is over $4 million dollars and will be conspd of on
line, social media, press releases, magazine and nesvsge:
vertising as well as TV and radio.

Our participation will provide substantial exposure to thiskat
and will also enhance both our Geotourism and Natior&t&ge
Area initiatives currently underway.

At press time our uploaded material was still in theaBoedit-
ing process but we should be on line soon.

Check it out! www.gozaic.com

By Anna Kvinsland, ED, Arts Council of Mendocino Coynt

Several Mendocino County galleries will be featuring hglida
themed shows this season.Pdrtners Gallery in Fort Bragg,
Twelve and Under ashow ofsmall works and handmade orn
ments — will run through December. TNerthcoast Artists
Gallery in Fort Bragg will feature &lappy Holidays Show in
December, an€orner Gallery in Ukiah will host amrtist
Holiday Showcas&aturing photographs, cards, jewelry, hand
painted silk, pens, and sculpture on display for the hotitfay
season.

Ukiah Players Theatrewill presentCancel Christmas a musi-
cal play for children of all ages — November 19 throughebec
ber 13 at Ukiah Playhouse. Thigiah Symphony will present
My Favorite Thingsa holiday concert featuring Mozartes-
siah,on December 5 and 6 at Mendocino College. Nleado-
cino Music FestivalBig
Bandwill present eHoliday
Concert featuring tradi-
tional big band music,
Christmas and Hanukkah
songs, on December 6 at
Cotton Auditorium in Fort
Bragg. AndSPACE, in co-
operation with Mendocino
College Community Exten-
sion, will present theit6th
Annual Winter Conceffea-
turing Alex de Grassi, Paul
McCandless, & John Mattern with special guest Zé Manel at

Vocalist Kim Nalley December 6
Big Band Holiday Concert

NORTH COAST GEOTOURISM
WEBSITE LIVE IN JANUARY!

LAUNCH PARTY SCHEDULED FOR
JANUARY 25, 2010 IN SCOTIA, CA! JOIN US!
MIKE FEY TO BE KEYNOTE SPEAKER!!
It was almost three years ago

NATIONAL when the idea of creating a
GEOG RAPHIC Geotourism MapGuide was

first explored for the North

Coast Region. With much work from Visit Mendocino Countlcino will take place at the Mendocino Recreation Center

Staff, Bureau of Land Management, National Geographic an
partners throughout the region, the website, visitredwood-
coast.com should be live in January. This will be itst Geot-
ourism region in California and will help bring many maeirg-
tors to the region to see our fabulous redwoods. You pipba

saw National Geographic’s efforts in promoting the Redwabdld he Mendocino Balletwill present “America’s favorite holiday}

you saw their October 2009 issue (it
was all about Redwoods). We wil
be partnering with them throughot
2010 to have the Redwoods be e\
more of a destination to potential
travelers throughout the world!

California’s

NORTH
COAST

Mendocino College Dec. 12.

The South Coast will kick of the holidays wigestival of Trees
at the Gualala Arts Center on November 27 & 28. An annua
event, visitors may purchase handmade crafts of theakiaitt
able during the 1850s — quilting, weaving, knitting, felting,
woodworking, folk art, pottery, soap making, baking, candy
making, jewelry — and watch artists demonstrating ttreift.
Marvelous gifts for one and all!

The50th Annual Thanksgiving Arts and Crafts Faiof Mendo-

dformerly the Mendocino Art Center) diovember 27 & 28.
Forty juried artists and craftspeople from throughout Nonthe
California will exhibit original handmade artwork in alledia.
Many artists will be demonstrating their craft.

classic”The Nutcrackeat Cotton Auditorium in Fort Bragg De
12 & 13 and Dec. 19 & 20 at Mendocino College in Ukiah.
Tickets to many of these events are available ordioegssible
via the Arts Council websitevww.artsmendocino.orgor con-
tact the Arts Council 861-5449.

3]

-2 Tourism Council

Mendocino County offers creativity, talent and inspiration
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Mendocino County Film Office Update

Page 6

Social Media—A Necessity!

by Debra De Graw, CEO

The Mendocino County Film Office, which is housed and supdanainly
by the Mendocino Coast Chamber of Commerce, continusgsply for
funding partnerships throughout the county.

This year the Fort Bragg Promotions Committee wées bbudget $800
from the City of Fort Bragg to help with some of #enses of the Film
Office. We have also learned that Visit Mendocino @ginas budgeted
$5,000 this year for the film office. These funds willfhebver some of the
expenses such as promoting the county at the Assocdtiohm Commis-
sioners International (A.F.C.l.) Locations Tradeshiowhe spring. As well
as the film commission training and attendance at A.Fs@lneposium thi
fall, promotion at various events, expenses relatedgisting location
scouts when they are scouting our county, and film leatsvients and
scouts who come to our county looking for locations.

Other expenses associateq
with the Film Office are
memberships with A.F.C.1.
and the F.L.1.C.S. (Film
4 Liaisons In California State
8 wide), as well as support
| and attendance at the Cali;
fornia Only Tradeshow
(coordinated jointly by the
& JA Film Liaisons In California
N Statewide and the Californ
Film Commission), and at-
glendance at quarterly boar
meetings of the F.L.I1.C.S.
We also support the
C.O.L.A’’s (California On Location Awards) where |ticms scouts and
managers are recognized for their work in finding the peldeation, and
working through the obstacles associated with filming cation.

Tim Thornhill of Mendocino Wine Company a
dresses the Producers Guild of America

The Film Office was pleased to be a part of the welog committee for th
Producer’s Guild of America (P.G.A.), when Visit MenohacCounty asked
the Mendocino County Film Office to say a few wordthatluncheon. It

A dynamic presentation was given at the
MCLA Annual Meeting explaining the
basics of social media and why they ardg

important to your business—especially i
these economic times. Below are somé¢

highlights:

EmployTwitter and drive traffic to your
website, blog or You Tube account. Twee
shelps build brand awareness, Tweet your
lodging specials, events & press!

Engage withiFacebookand gather informa-
tion from others and use it to get the word
out about your events that others may be
able to promote!

Upload toYou Tube!Take viewers on a tol
'of your property, link to your videos on oth
social networks, add call-to-action overlay
to drive traffic to your site!

Gota Blog?Build stronger relationships

dhrough blogging. Drive traffic to your web

site, increase website SEO, stay current..

leasy!

Remember drive traffic to your website -

ALWAYS LINK BACK TO YOUR WEBSITE
See “Social Media Presentation” on

www.goMendo.ord@or more tips
For help setting up your own social media campai
Econtact: aimee @goMendo.com
or alydia@goMendo.com

ting

er

t's

gn

was held in Ukiah at Parducci’'s, Saturday, October 10, 206Adbtino
County film hats were distributed as welcome gifts from ftim office at
the event.

About 25 members of the P.G.A. made a weekend trip freiniieeting in
San Francisco to visit Mendocino County. We were pletsksghrn that one
of the attendees with the Producers Guild is considérninging a project tg
our county. We continue to be in contact with him.

We have also been busy helping a scout for a cathtmg & the month of
November. Assisting with finding props, locations, amdbing is a part of
what the Mendocino County Film Office does, as waslguiding them
through the permit process, contacts, services, and more

The Mendocino County Film Office now has a Facebook Pageenfou
can post location photos and you can follow us on Twif@ar more infor-
mation you can find us at www.filmmendocino.comr email questions to
debra@filmmendocino.com

VISI
e T/////,/ﬂ LI éﬂ/////é//
- [—‘ ) = -

GOMENDO.COM/MMI2

]'Sbﬁ'GDMEN Do

COME SEE. COME STAY. COME BACK.
Marin Magazine November 2009
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Mendocino County’s 1st Radio Campaign—WOW!

Visit Mendocino launched a ‘RadioActive’ campaign tla én
the most listened radio station in the San FranciscoABey,
KGO NewsTalk 810.

The campaign, produced by Innovative Radio Solutions of S
Francisco, included live on-air spots by KGO’s Gene Burns

(Dining Around) & KGO'’s John Hamilton (On The Go), adiwg
as other spots, which were pre-recorded by Gene.

The radio flight ran 6 weeks, 9/14-10/25, reaching over 630,(
35-74 year old adults (roughly 18% of the entire market)iptel
times for a total of over 1.7 million impressions.

The ‘Active’ side of RadioActive was a fully integratederac-
tive program that included a :60 second VideoAd, :15 seccmd
roll video, inclusions in two newsletters sent to 5000 plus
KGO ‘opt-in’ database, targeted display ads, home pageamver

Page 7
MCLA Annual Meeting—A Great Success!

Our Annual Meeting on November 24th at Parducci Winery
- ] g Vas awonderful successVe

began the meeting with a
warm welcome from president
Jan Rodriguez and then heard
from VMC chair Hal Wagenet
who shared the achievements
! and hurdles that MCLA has
W faced as we moved through the
4 process of becoming Visit
Mendocino County, Inc. Our
Jan Rodrlguez wins 1st place in the state partner, Jonelle Tanabhill

Cake Cook-Off and Pam Amantgdrom CTTC was in the house

es 2nd place! New Trade Show ;

booth displays in the background. :gu%:\éﬁ]ussﬁg eﬂeg?)t’epolﬂ Cr# ézl

and hundreds of online radio spot#as also in attendance and he shared his respect féiGha

on www.kgoradio.comand home
page video and advertorial on
www.diningaround.com

over 675,000 impressions.

In order to provide additional visi-
bility for Mendocino’s lodging
properties, as well as collect new database namdsdfarNIC,
Innovative created, launched and managed/biedocino Get-
away Sweepstakes

Ten properties provided overnight stays and other amenatirl
in turn received thousands of dollars of promotional tme
interactive coverage on the assets listed above. Shikgevere
just short of amazing, as over 2,000 listeners enteriguover
1,500 agreeing to receive further communications froemdio-
cino County.

Innovative also built and monitored a sweepstakes/infooma
site at www.escapethebay.cavhich displayed logos and links
to www.goMendo.conand the lodging properties. Of those lis;
teners visiting this site, over 1,800 visited the goMenwdbsite

4 The interactive coverage exceedegvent, from the food to thg

mission and accomplishments and he had a few words of encour
agement for all lodging

owners. Staff did an amaz
ing job of planning the

prizes, everything was tog
notch. It was a delight to

see new and familiar face
in the audience. We had
our new trade show boot
displayed (photo above).

Tim Thornhill of Mendo- r
cino Wine Co gave a fan- Supervisor John Pinches addresses the

tastic tour of Parducci Wmcrowd stressing the need for a motel in the

erv. We enioved a beautif Ll]aytonvnle area and more visitor services
Y. J y . Yh Northern Mendocino County
afternoon which included a

review of our First Official Mendocino County VisitsrGuide
and a judging of cupcakes at our First Annual Cup Cake Cook
Off.

If you are interested at all in how BID dollars are sptrd,
MCLA Annual Meeting is the perfect venue to get informti
ask questions, give feedback and network with fellow lodging
owners & managers. It occurs every September. PlaseaedA

and our partners. These are leads that you cannot buy!

Through placement on multiple video sharing sites on thig W4
the VideoAd was seen not only by those in the Bay Aveaby
viewers all over the state, country and the wotidjust 4 short
weeks, the video was viewed over 3,200 times with an eagag
ment rate of around 6%. That is about 50x the normafoate
rich media display ads in the travel industry.

Stay tuned, we’ll be back with an even more exciting eagm
in the spring! Opportunities to partner on this greatrotion
will be available in the coming months. Look out floe an-
nouncements to get on the radio!

How to reach us:
Mail: 120 S. Franklin St, Fort Bragg, CA 95437
Phone: 707-964-9010
Web:

www.goMendo.com
www.goMendo.org
www.mcla.info
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Our President Speaks—Message from Jan Rodriguez industry — toured our county and there was very good re-

Here we are in November and so much has been happ?@ﬁ%{?e and 2 film producers expressed interest in future
u

since our last newsletter! We have all been holding

breath wondering how our summer would do in this eafr have had so many articles and great coverage on the
omy and we know that many lodging establishments«@jge & Mushroom” festival — more so than any other
down, however, we are still waiting for our TOT statstf@& year. For the first time, Inland had some really strong
past quarter for a clear picture. We are doing everythégyents that were very well received. The “Crab & Wine”

can to promote our county to get whatever visitors areridtival” has secured some top notch judges that are sure
there to take notice and respond to the promotional effortg. raise the bar on the success of this festival.

By now you are all aware that Visit Mendocino County, ifike above is just a “taste” of what Visit Mendocino

is the organization that is implementing the researcheetlbggunty has been doing their very first quarter. They are
marketing plan. | wanted to update you as to some og[§& right now in the process of the complete redesign of
things they have accomplished their first quarter. the goMendo.com website. We are excited about the new

Staff has developed and implemented a Mendocino Coﬁqﬁggg an(fj a;lre WOI’kinE ?_ard to dmakeffsutre tréat irt] :nﬁets
social media campaign by utilizing such platforms as T needs of all our marketing and pr €fiorts. - Each lodg-

ter, Facebook, Myspace and Blogger to drive traﬁiclr}%_establishment will need to add/update their listing once

goMendo.com. Social media is growing every day andt site is further along. We will keep you notified as to
whien and how you can do this.

pears to be a great way to go to get our message out the

ing in our County.

A very successful Radio campaign on KGO was run 't forget to sign up for Visit Mendocino County’s

fall. It generated over 2000 new contacts and over 1500mex! list serv and you can keep up to date at

quests for Visitor Guides. The call to action was \arg- www.goMendo.org As always, please feel free to contact

cessful with tremendous coverage on our beautiful Counfycott Schneider, our President and CEO of VMC at 707-

64-9010 or myself, Jan Rodriguez, at 707 459-9063.
ank you and wishing you all the best,  Jan Rodriguez

The Producer’s Guild of America — top people in the f



