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North Coast: 
    * Pamela Amante (Beachcomber Motel, Fort Bragg) 
    * Jeff Stanford (Stanford Inn, Mendocino) 
    * Richard Strom (Whitegate Inn, Mendocino) 
    * Michael Webster (Stevenswood Inn, Little River) 
    * Jo Bradley (Dennen's Victorian Farmhouse, Little 
 River) 
    * Steven Musser (Albion Cottages, Albion) 
    * Richard Carpenito (Auberge Mendocino, North Coast 
 At-Large) 
    * Dushyant Pathak (Surfsong Vacation Rental, North 
 Coast At Large) 
 
  South Coast: 
    * Mike Bradbrook (Surf Motel, Gualala) 
    * Kevin Gallagher (Coast Guard House, Point Arena) 
    * Phil Walker (North Coast Country Inn, South Coast 
 At-Large) 
 
  Inland Corridor: 
    * Stuart Marcus (Shambhala Ranch, Inland At-Large) 
    * Jim Lawson (Lawson’s Station, Inland At-Large) 
    * Jitu Ishwar (Holiday Inn, Ukiah) 
    * Jan Rodriguez (Baechtel Creek Inn, Willits) 
 
Open Board Seats: 
     * Inland At-Large (1); Elk (1); South Coast (1) 
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 Coastal 
    * Jim Hurst, Fort Bragg 
    * Printha Worthen, Little River 
 
  Inland 
    * Vacant 
    * Denny Shah, Willits 
 
  MCLA 
    * Jo Bradley, Little River 
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    * Scott Schneider 
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Mendocino County Lodging announces Undiscovered Mendocino County – a beauti-
ful magazine that provides prospective visitors dramatic images of the County.  
Created by MCLA with the assistance of both the Mendocino Winegrape and Wine 
Commission and the Mendocino County Promotional Alliance, Undiscovered Men-
docino County tells the Mendocino County story from winemakers to artists and 
from redwoods to whales.   Ozone produced the magazine maintaining “the look” 
they created for County promotion and that is reflected in the design of our 
gomend.com web site. Each page of the magazine has a call to action  – “Visit 
www.gomendo.com – Or call 1-866-StayMendo.”   
The center spread features a map and one of five great drives designed to encourage 
visitors to explore the County’s nooks and crannies.  
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Josie Perla – Marketing Committee, Coast Getaways 
 

Josie Perla is on the Marketing Com-
mittee of MCLA and owns Coast Get-
aways in Mendocino.  Josie got into the 
Vacation Rental business thru a friend 
looking for a part time receptionist and 
ended up buying the business!  She has 
been in Mendocino County for over 14 
years and originally came here when 
she herself rented a vacation home for 
in the summer of 1992.  She says her 
visit to the coast was pivotal in the next 
stage of her life. 
 
Josie was not in favor of the BID and 
did not know much about MCLA.  She 

decided she wanted to know where her money was going and 
how it would be used, thus she joined the marketing committee in 
its beginning stages. She was involved in the process of choosing 
our advertising firm, Ozone and our PR firm, Hype House. 
 
Josie enjoys the energy and pas-
sion of the members in forward 
movement and keeping the mo-
mentum strong in Marketing 
Mendocino county.  She feels she 
has learned a lot about what didn’t 
work in the past and the current 
politics/relationships that now 
exist and it has been fascinating to 
her.  “It’s exciting and heartening 
to see the key groups working 
together for a common goal of 
putting Mendocino County on the 
map.  One challenge is to bring 
more exposure to vacation home 
rentals as an alternate choice for 
lodging.” 
 
Josie, like most of us in the lodg-
ing business, has little time for her 
hobbies; gardening, reading, trav-
eling and creative arts – but she 
feels her business has grown and 
her excellent staff is slowly allow-
ing her time off.  She lives with 3 
wonderful 4-footed friends; 
Ms.Pru a Rhodesian Ridgeback/
Doberman mix; Beauregard a 
Blue Heeler/Chow/? And her lat-
est addition, Joe Bear; a Shitzu/
Poodle/Rat Terrir/Chihuahua mix!   

Jo Bradley – President of MCLA 
 
Jo Bradley and her husband, Fred, came to Mendocino Coast on 
vacation every year.  They fell in love with the area and wanted 
to move there.  The Inn that they had always stayed in went up 
for sale and that gave them the idea to “buy a job”.  They didn’t 
buy that one, but bought Dennen’s in August of 1998 and be-
came Innkeepers. 
 
There was a small lodging association when they arrived and 
they began to get involved.  Jo is a Registered Veterinary Tech-
nician and she had learned that it was good to join a group of 
your peers.  If you join a group of your peers you can effect 
change, discuss problems and get information.  Also, together a 
group can have one voice and get heard. 
 
In June 0f 2005 Jo was elected President of MCLA.  Jo feels the 
current MCLA Board picked up the torch passed by the numer-
ous prior lodging association boards who had laid the foundation 
for the BID.  She feels proud that the current board was able to 
carry  those efforts through.  She is also happy to see the com-

munication between Lodg-
ing and the Mendocino 
County Board of Supervi-
sors improve.  The past two 
years has been phenomenal 
for this county and she at-
tributes this to all the work 
and efforts of the MCLA 
Board.  It has amazed Jo 
that despite the diversity of 
the MCLA Board and the 
very strong opinions and 
personalities, we have 
moved forward and accom-
plished results with mutual 
respect and admiration for 
one another. 
 
Jo has been married to Fred 
for 23 years and has one 
son.  Her passion is Wild 
Life Rehab and Veterinary 
Medicine.  They have two 
rescued feral cats, Arnold 
and Leroy.  In her “former” 
life (prior to Innkeeping) 
she loved to swim and do 
stained glass.   

Ad placed in California 
Travel & Tourism  
Commission’s annual  
CA Drives publication   
(500,000 circulation) 



As the Mendocino Music Festival brings its 21st season to a 
close, the preliminary statistics are in and they are compelling. 
By tracking the demographics of ticket buyers, festival organiz-
ers estimate that nearly half of the tickets were sold to out-of-
town patrons. A majority of those ticket sales were to people 
from the Sacramento and Bay Area regions, with approximately 
5% of the out-of-town audience members coming from outside 
California; some from as far as Florida, Massachusetts, France, 
Germany, England, and Australia. Importantly, many festival-
goers are loyal patrons, returning year after year. A 2005 survey 
conducted by the Mendocino Music Festival revealed that a ma-
jority of out-of-town festival-goers stayed an average of 6 – 10 
days in Mendocino County. 
 
According to a recent study by Americans for the Arts entitled 
Arts & Economic Prosperity III: The Economic Impact of Non-
profit Arts and Culture Organizations and Their Audiences, the 
nonprofit arts and culture industry is an economic driver in com-
munities—a growth industry that supports jobs, generates gov-
ernment revenue, and is the cornerstone of tourism 
(www.artsusa.org). Nationally, the nonprofit arts and culture 
industry generates $166.2 billion in economic activity every 
year—$63.1 billion in spending by organizations and an addi-
tional $103.1 billion in event-related spending by their audi-
ences. The arts and culture industry, unlike many industries, 
leverages a significant amount of event-related spending by its 
audiences. Attendance at arts events generates related commerce 
for local businesses such as restaurants, hotels, and retail stores. 
Data reveals an average spending of $27.79 per person, per 
event—in addition to the cost of admission. The findings also 
reveal that non-local attendees spend twice as much as local 
attendees ($40.19 per person), demonstrating that when a com-
munity attracts cultural tourists, it harnesses significant eco-
nomic rewards. These numbers are significant, and provide 
compelling reasons for the support of this sector in our county. 
The Mendocino Music Festival is only one of a multitude of 
Mendocino County arts organizations that add to our local econ-
omy, significantly contribute to our rich quality of life, and cre-
ate memorable and enjoyable experiences for the visitor and 
resident alike.  
 
In the upcoming months, art events will be happening in every 
region of the county. Not to be missed is the Reconstruction 
Thru Deconstruction Sculpture Project at the Mendocino Art 
Center, where you can explore the creative process with world-
renowned sculptor John Fisher as he carves a monumental 
sculpture from a 10-ton Texas limestone block, on-site through 
September 29. In Ukiah there’s the Metal Works North: A Cele-
bration of Fine Metal Arts exhibit at the Grace Hudson Mu-
seum, featuring 35 artists from the Bay Area to Arcata, includ-
ing nine Mendocino County artists. Metal Works North will in-
clude pieces that span the spectrum from delicate jewelry to 
massive yet graceful hand-forged furniture, on display through 
October 14. On the South Coast at Gualala Arts, there’s a rich 
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Current Projects: 
 Festival Coordination for Mushroom, Crab & Wine 
  January 25th—February 10th, 2008 
 Trade Booth Display development 
 Collaboration of PR efforts to maximize resources 
 Coordination of Expanded Fulfillment Pieces 
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array of happenings, including new art exhibits every month, 
classes, lectures, performances, and a Summer Saturday Art Fest 
on October 6. 
 
Throughout the fall, Mendocino County musical and theatrical 
companies will present a selection of intriguing programs and rea-
sons to experience live performance. Symphony of the Redwoods, 
Ukiah Symphony Orchestra, Mendocino Opera Fresca, and Glori-
ana Opera Company will all be presenting musical programs of 
high quality. All three Mendocino County theater companies - 
Ukiah Players Theatre, Mendocino Theatre Company, and Willits 
Community Theatre - will feature local and regional talent in pro-
ductions with signature flourish. 
 
Numerous restaurants, wineries, and galleries - including some 
recently established galleries in Fort Bragg, Ukiah, Boonville, and 
Mendocino - will feature the work of local artists. You can meet 
the Artists firsthand at two Arts and Crafts Fairs happening over 
Thanksgiving weekend, one in Mendocino and one in Gualala. In 
Ukiah, on the last Saturday of the month through October, take in 
Arts in Motion, a new event where local artists, musicians, danc-
ers, and street performers exhibit and perform throughout down-
town Ukiah streets and shops. And on the first two weekends of 
September, the 15th Annual Studio Discovery Tour will take place. 
The Studio Discovery Tour is a self-guided tour of over 40 private 
artist studios from Stewarts Point to Little River. 
 
Since the last update, the Arts Council has been working with our 
member artists and organizations to populate the gomendo.com 
website with art events and records. We’ve also been developing a 
Mendocino Arts Weekend program called GoArts!, which will 
take place throughout Mendocino County the first weekend of 
each month on an ongoing basis. The premise of the program is 
that on the first weekend of each month, the visitor can expect 
something happening in the arts in every region of the county – no 
matter where you go, creativity, talent, and inspiration abound. 
GoArts! will provide a predictable, county-wide event, that can be 
marketed on an ongoing basis and will create an opportunity to 
cross-promote other art events happening throughout the rest of 
the month and year. The Arts Council will coordinate the program 
and encourage artists and arts organizations to create new art 
events for the first weekend of the month in order to continue to 
build the event and create more experiences for the visitor.  
 
For more information, contact Arts Council  Director Anna 
Kvinsland at director@artsmendocino.org, or call (707) 961-5449  
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The new GoMendo.com will feature, once again, the “book a 
room” feature.  This allows hundreds of thousands of prospective 
tourists to see what you have available when.  It is an easy feature 
to set up and costs only $55.00 per year.  Look for the feature 
coming in mid-August on www.goMendo.com!! 

The Following is information from Webervations: 
 
The Webervations system is a fully functional on-line availability 
system and reservation system.  Webervations is designed to 
work with your business, rather than asking you to change your 
methods to work with the program.  You can use over 30 con-
figuration options to decide how the program will interact with 
you and your guests.  Webervations also has a friendly support 
staff available from 8:00 a.m. to 7:00 p.m. Eastern Standard 
Time.  Technical support is free to all Webervations customers, 
and can be reached at 740-385-4444  support@webervations.com 
        Signing up for the Webervations system is easy, and can be 
done directly from their Web site at www.webervations.com 
Click on the link at the bottom of the page that says "Sign up 
your property for a 90 day free trial, and you will be taken imme-
diately to their on-line form.  Follow the instructions on the page 
to create your account.  Please remember to enter GoMendo in 
the box that asks if you are signing up as part of a group, and 
Webervations administrators will make sure that your account is 
created under this umbrella. 
        After creating your account, you will need to log into the 
system and add property and room information.  There is an easy 
to use Setup Wizard to assist you with this process.  You will 
then need to wait one overnight period for your calendars to be 
created, and then log into the system to update your availability 
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SUBMIT YOUR LISTING AT 
WWW.GOMENDO.COM/

SUBMISSION!!! 
 

BE A PART OF THE NEW 
WWW.GOMENDO.COM   
MARKET YOURSELF TO  

HUNDREDS OF  
THOUSANDS OF PEOPLE PER 

YEAR.   
IT’S FREE!!! 

information.  You will also be able to 
apply seasonal rate changes at this 
time.  Once these updates have been 
made, your account will begin to 
show on your group site within about 
one hour. 
        In addition to the exposure that 
you will get on the GoMendo Web 
site, you will also be able to use the 
Webervations system on your own 
Web site at no additional charge.  Your information will also be 
included in your listings on BBOnline and BnBFinder, two popu-
lar on-line directories.  There is no additional charge for this fea-
ture if you have an existing listing with either of these Web 
sites.  If you have any further questions about the Webervations 
system, please feel free to contact our support staff at the number 
provided above. 
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FORT BRAGG 
The Skunk Train  summer 
schedule is in full swing! 
Half-Day trips to Northspur 
depart Fort Bragg daily at 
10am (Steam Engine #45 
pulls the train each 
Wednesday-Saturday). The 
Sunset BBQ’s depart every Tuesday, Wednesday, Thursday, 
Friday, and Saturday 3:30pm (through Labor Day) for a train ride 
to Northspur where a BBQ dinner is served.  
WILLITS 
A massive facelift to the Historic Willits Depot built in 1915 of 
virgin California Redwood is underway! Construction crews 
started work two weeks ago and will continue for about 90 days 
when the project is expected to be complete. There will be im-
provements to some very dated restrooms, plumbing, and the 
replacement of dry-rot floors, the historic Willits Depot will also 
have some exterior beautification done.  

Train operations in Willits have be suspended while the depot 
work is being done.  Trains trips will commence in September 
with the 2nd annual Steam Celebration and Grand Ole’ Time, and 
the return of our popular Christmas trains. A more regular sched-
ule will be in place for the 2008 season.   

LOCAL RATES 
Mendocino County Residents ride on the 10am Half-Day to 
Northspur Wednesday’s and Sunday’s for $22.50 per adult and 
$10 per child.  
INNKEEPERS RIDE FREE 
Innkeepers or staff of lodging establishments ride free on the 
Skunk Train in an effort to familiarize you with the route. Just 
have your manager send you in with a signed note on a business 
card and we will get you on our 10 am Half-Day trips . 
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We are working with several food writers who would love to hear 
your favorite mushroom recipes, or any other recipes that show-
case the diverse and bountiful ingredients native to Mendocino 
County. 
 
We always are looking for specials, deals, news and thoughts from 
YOU!  One innkeeper shared a story about a couple that just re-
newed their vows, which was just what one particular journalist 
was looking for, and the story is appearing soon.  Another inn-
keeper has a Doggie Day Care special, perfect!  Yet another inn-
keeper hosted a family reunion that was long overdue---and was 
that much more special by their surroundings.  These are the sto-
ries we want to hear because they make the Mendocino experience 
real and attainable. 
 
Please let us know about anything at all that is distinctly or 
uniquely Mendocino.  It could be a national story! Just this month, 
Shambhala Ranch recently hosted an “Eco-Wedding” and several 
national magazines will be covering this story. 
 
We are very excited to be contracting with MCLA for another 
year.  Mendocino County has a great story to tell and we will con-
tinue to work with enthusiasm and dedication to tell your stories to 
the world!! 
 
We are planning our editor desk side tours and trade shows for 
next year.  We will be participating in the LA Times Show in Feb-
ruary as well as the Bay Area Travel Show in January.  You are 
welcome to join us at these shows as we sell Mendocino County to 
the world!!  Editor desk sides will be held in LA in January and 
New York in February.   
 
Please send your thoughts to us at: 
mark@hypehouse.com 
Thanks! 

Hello from the HypeHouse PR Team!  The momentum is truly 
building as the MCLA campaign approaches its one-year anni-
versary.  Happy editors have been letting us know how much 
they enjoy their trips to Mendocino County.  We have recruited 
more than 24 editors, writers and producers to visit the county 
and generated more than 46 news placements in print, broadcast 
and internet media….with more coming this fall! 
 
On any given day we have more than 12 journalists in story de-
velopment.  Here are a few highlights: 
 
The popular and respected MOON travel guide to Northern 
California is getting a complete rewrite (not just an update) and 
the writer is working with us to ensure she gets a balanced view 
of the many delights of the County. You may be entertaining her 
yourself one of these days soon! 
 
Go to www.automotivetraveler.com and register (it’s free) to 
check out the July issue which features a fantastic beer tour of 
Northern California, complete with gorgeous photos of our 
many fantastic local breweries 
 
We are excited about new joint initiative between the MCLA 
and the Arts Council of Mendocino County and we’re jumping 
in with both feet – coordinating updates and press releases with 
the ACMC and pinpointing the big stories that will help drive 
visitors to the County. 
 
We are working with the California Travel and Tourism Com-
mission (CTTC) to bring their attention to the myriad of delights 
and diversions available in the County. 
 
We have four national daily newspaper editors covering stories 
that will appear in the coming months. 
 

What an amazing year it has been! To think that back at the 
Kick-off Meeting in September we were only just getting 
started.  Since then we've seen the brand, image and representa-
tion for MCLA and the County flourish. 
 
We've seen the 'M' logo be accepted, embraced, and utilized by 
several other groups.  This is excellent cooperation, and it helps 
present a unified image to the rest of the world. 
 
We've also seen the advertising, the banners, and the imagery in 
general appear in newspapers and fancy magazines, on several 
websites, in interstitials that directly support the wonderful new 
GoMendo site and even prominently at the Charles M. Schultz  
Airport (thanks to some sterling efforts by the Marketing Com-
mittee - Charlie Brown would have been proud!). 
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It is still early days of course, and some people are bound to see 
more impact right away than others, but the last 10 months have 
seen an amazing start, and things will go from strength to strength 
in year two. 
 
We are grateful to you, your board and the various committees, as 
well as Mark and the HypeHouse Team and Sherri Dobay and her 
Team for your assistance and support throughout this first year, 
and look forward to exponential growth on into the second.  More 
and more people are beginning to discover the many things about 
Mendocino County that makes it so special and unique, and we're 
honored to play our part. 
Sincerely, 
 
David McGrane and Team Ozone 
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Do you know:   
· Cultural and heritage tourism is travel motivated entirely or in 
part to experience the arts, heritage, natural resources and special 
character of a place. 
· Cultural and heritage tourism is the fastest growing sector of the 
travel industry.  On average, cultural heritage tourism visitors spend 
38% more per trip and stay longer than do other travelers. 
· Cultural heritage tourism attracts travelers who are better edu-
cated, more affluent, and have higher expectations for experiences 
that are both enjoyable and educational. 
 
Invited to this planning meeting are representatives from Mendocino, 
Sonoma, Napa, Humboldt and Lake County Marketing and Economic 
Development, the Lake County Museums, the Heritage Commission/
Historical Network, the Lake County Historical Society/Ely Stage 
Stop project, the Lake County Arts Council, the Lake County Land 
Trust, the Audubon Society, the Lake County Winegrape Commis-
sion, the state park interpretive associations, tribal cultural and envi-
ronmental representatives, and interested individuals. 
 
Tony Smithers, the marketing director of the Humboldt County 
Convention & Visitors Bureau announced that they received the 
Northern California Coast Regional tourism grant. They are 
looking forward to Inter-County cooperation. This grant includes 
Sonoma, Mendocino, Humboldt, Lake and Delnorte Counties and 
requires matching funds from participating Counties.  
 
A Mendocino County Green Team Steering Committee was cre-
ated earlier this year. It has participation from the MCLA, Wine com-
mission and MCPA along with the County of Mendocino and other 
local organizations. They are working on gaining recognition for 
Mendocino County as a model “Green California County”; are trying 
to piggyback on the proposed “Green Governor's Initiative” and 
would like to invite the Governor for a visit.  
 
Towards that end, they are surveying many types of businesses within 
the County to develop a “Green Database”. Categories include: Agri-
culture & food, Energy & buildings, Forest Water & land, and Com-
munity and business policy. If you have a business to contribute 
please contact green@goMendo.com 
 
Reported by: Stuart Marcus, Shambhala Ranch 

Mendocino County has discovered the benefits of a win-win 
for economic development: Eco, Environmental, Geo, and 
Cultural Heritage tourism. Our County has abundant natural 
beauty and numerous environmentally friendly business 
practices. This type of promotion tends to attract a more user
-friendly type of tourist that is more sensitive to the environ-
ment and community. 
 
The first nature tourism conference was held at the Hill 
House in Mendocino this past March. A Mendocino County 
nature tourism coalition was formed as a result.  A primary 
goal of the Nature Tourism Coalition is to establish a sustain-
able ecotourism program that protects the Natural Resources 
of the county, while allowing visitors to sample Mendocino 
County’s abundance. 
 
The Community Foundation awarded a $4,000 grant on 
June 19th to the Nature Tourism Coalition for evaluating 
potential environmental tourism sites throughout Mendo-
cino County.  
 
The MCPA Board also unanimously approved a $3,000 
grant to the Nature Tourism Coalition to help start a na-
ture/eco-tourism program in Mendocino County. The 
funds will be used to do grant research for possible funding 
to create a county-wide nature festival, bird maps, a nature 
tourism map and other aspects of developing nature tourism 
in the County. 
 
The MCLA has also agreed to help fund the website por-
tion of the efforts through the new goMendo.com. Web 
pages will be developed to assist in providing information 
about what is happening in the nature tourism program and 
to give input in order to be involved in the process. 
 
Mendocino County hosted a Multi County Northern 
California Coast Cultural Heritage regional conference 
in Willits last year. Humboldt County hosted another 
conference this past May in Eureka and now another is 
now being planned in Lake County to be tentatively held 
in early October.  There is a proposal to combine some ef-
forts of the nature tourism Coalition at this meeting.  
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We are holding our next Annual Meeting in the Dahlia Garden at the beautiful Mendocino Coast Botanical Gardens in Fort Bragg.  
Aside from our usual business meeting where we will install the new officers and renew contracts with Ozone Advertising and 
HypeHouse Communications, we will feature education seminars for all lodging members.  Dobay Design, the goMendo.com de-
signer, Mark Sejvar from HypeHouse and Tom Kelleher from Ozone will discuss different aspects of marketing and PR to give you 
some tools in promoting your own properties in today’s ever-changing market place.  Peter Crockett from AAA will also give a talk 
on current travel trends and how to work with the largest travel network in the US.  To help the information soak in, we will be fea-
turing a “Mendocino County Bounty Fair” with wineries, restaurants, artists and others to inform you of their latest products.  While 
giving your taste buds a workout, enjoy the jolly music of Kevin & The Coconuts in celebration of our accomplishments and in an-
ticipation for the year’s work ahead!  Come learn and celebrate! 
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marketing for all of us.    They have never lost sight of the 
County as a Whole Entity.   It has been my pleasure to work 
along side all these people.  I feel I have gained friends in the 
learning.  This is one dedicated group and I feel they all deserve 
our acknowledgement and thanks! 
 
I would also personally like to thank those of you who criticized 
and questioned.  You made us look at everything and work all the 
harder to show you it could be done.  One person wrote that they 
had visions of me standing in my kitchen stirring a pot of money.  
I still would like to put on a witches hat and cape, get some fake 
money and a caldron, and make that picture happen… 
 
Don’t forget to check out your listing on the www.goMendo.com 
site.  Keep yourself informed by checking www.mcla.info , or 
come to a meeting.  And, above all, don’t hesitate to ask ques-
tions as they come up.   

If you have something to say and are not able to come to a meet-
ing, or just want to talk about what is going on, please don’t hesi-
tate to contact me at jo@victorianfarmhouse.com or call 937-
0697.  My door is always open and I will always call you back. 

Well, we are at the end of the first year of the BID.  It has been 
quite a ride.  I can’t say I have enjoyed every minute, however as 
you may have noticed from prior missives, I am very proud of the 
out come!  
 
Have you all taken a look at www.goMendo.com ?  We gave you 
all a peek at it in the last newsletter and it is up and running.  
Type in Mendocino in Google and it is #3.  If you don’t find 
yourself on it, and you submitted your information, let us know.  
If you haven’t submitted your info, please log onto 
www.gomendo.com/submission today to make sure you are a 
part of the new website.  We are here if you have any issues or 
questions. 
   
It is election time.  I will have spent 2 years and 3 months as your 
President.  Never in my wildest dreams…   There have been a lot 
of people that have told me that we could not have accomplished 
the BID without me, but there is no way that it could have been 
accomplished alone.  We in Lodging have the most amazing, 
diverse and dedicated Board of Directors.   They all have been 
committed to making the BID work for all of us.  They have 
spent many hours, put aside individual agendas and have done 

3��������
��	�;+��1�2�������#�������6�����
��
�

SEND IN YOUR BALLOT TO VOTE FOR THE 
MCLA BOARD OF DIRECTORS. 
 
 
 
 
 
 
 

INTERESTED IN JOINING THE BOARD OF DI-
RECTORS, ADVISORY BOARD OR MARKETING 
COMMITTEE—WRITE YOUR NAME ON THE 
BALLLOT AND SEND IT IN BY AUGUST 25. 


