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North Coast: 
    * Chris Knoerdel (Atrium B&B, Fort Bragg) 
    * Pamela Amante (Beachcomber Motel, Fort Bragg) 
    * Jeff Stanford (Stanford Inn, Mendocino) 
    * Richard Strom (Whitegate Inn, Mendocino) 
    * Michael Webster (Stevenswood Inn, Little River) 
    * Jo Bradley (Dennen's Victorian Farmhouse, Little 
 River) 
    * Steven Musser (Albion Cottages, Albion) 
    * Richard Carpenito (Auberge Mendocino, North Coast 
 At-Large) 
    * Josie Perla (Coast Getaways, North  Coast At Large) 
 
  South Coast: 
    * Mike Bradbrook (Surf Motel, Gualala) 
    * Kevin Gallagher (Coast Guard House, Point Arena) 
    * Renata Dorn (Mar Vista Cottages, South Coast At-Large) 
    * Phil Walker (North Coast Country Inn, South Coast 
 At-Large) 
 
  Inland Corridor: 
    * Stuart Marcus (Shambhala Ranch, Inland At-Large) 
    * Jim Lawson (Lawson’s Station, Inland At-Large) 
    * Deny Shah (Super 8 Willits, Inland At-Large) 
    * Jitu Ishwar (Holiday Inn, Ukiah) 
    * Jan Rodriguez (Baechtel Creek Inn, Willits) 
 
Open Board Seats: 
     * Elk (1);  
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 Coastal 
    * Jim Hurst, Fort Bragg 
    * Printha Worthen, Little River 
 
  Inland 
    * Anil Bhula, Ukiah 
    * Kurt Fleichsmeier, Yorkville 
 
  MCLA 
    * Jo Bradley, Little River 
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    * Scott Schneider 
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Advertising Update from Ozone – Extending and Evolving into 2008 
 
Here at Ozone we are all very excited to be continuing our efforts to guide the MCLA 
campaign into its second 
year, and are already work-
ing hard to implement our 
Fall push for 2007. Thank 
you for that opportunity.  
 
We’ll be extending and 
evolving the successful 
“Undiscovered” theme into 
several new creative execu-
tions (such as the one shown 
here) while also continuing 
to run examples that have 
consistently scored well and 
generated results.  
 
We’ll be utilizing the most 
effective websites and publi-
cations from last year, and 
introducing some new ad-
vertising vehicles that our 
research shows will help 
spread the word to more and 
more potential visitors.  
 
Most importantly, we’ll be 
able to further establish the 
brand and positioning within 
primary audiences so that 
‘Mendocino County’ continues to communicate a clear, consistent message to them. 
With that in mind, we’ll be looking to introduce a new tagline that helps underscore 
that message in a concise and memorable way.  
 
All of which is bound to be that much more impactful now that we have high quality, 
representative fulfillment pieces to send to interested parties, as well as, of course, 
HypeHouse’s sterling efforts in PR and the new and immensely improved 
GoMendo.com website to drive traffic to, thanks to Dobay Design. 
 
Your brand will continue to grow from strength to strength – we truly appreciate being 
able to play our part, and are looking forward to a very successful year for Mendocino 
County! 
 
Sincerely,  David, Tom, Meagan, Scott and Team Ozone www.OzoneAds.com 

���	����
	�+%%,���
��-
�
	��"���.����������)���



/�0���0����
�
"�1������������	2�������

������� ��	����	�����	�*�5����	�)��<�������*�=������

The overall objectives of our Advertising Media Plan are: 
 
· Continue to generate overall brand awareness for Mendocino 

County and its many offerings during shoulder seasons of 
Fall ‘07 and Spring ‘08. 

· Drive visits to www.gomendo.com 
· Increase room bookings across Mendocino County 

 
PRINT ADVERTISING 

· Conde Nast Traveler—2 page insert, January 2008 
· Conde Nast’s West Best—1/2 page ad, March 2008 
· Nat’l Geographic Traveler—2 page insert, March 2008 
· Via Magazine—Full page ad, March/April 2008 
· Via Magazine—1/3 page in travel section, May/June 2008 
· Via Magazine—1/6 page in festival section, Jan/Feb 2008 
 (added bonus for above 2 ads) 
· CA Visitor’s Guide—full page in 2008 edition 
 

ON-LINE (BANNER) ADVERTISING 
· VisitorTips.com—banner ad (added bonus Conde Nast) 
· Www.cntscape.com—banner ad (added bonus Conde 

Nast) 
· Www.passportonline.com banner ad (added bonus 

Conde Nast) 
· Sunset.com—banner ad, Oct, 2007—May, 2008 
· Tripadvisor.com—banner ad, Oct/Nov, 2007 & Mar—

May, 2008 
· SFGate.com—banner ad, Oct/Nov, 2007 & Mar-May, 

2008 
 

ON-LINE (E-MAIL BLASTS) 
· Conde Nast to 10,000 targeted readers (added bonus) 
· Nat’l Geographic Travel to 100,000  targeted readers 

Nov. 2007 & Feb. 2008 
· Diablo Magazine to 14,000 targeted readers, March2008  
 

ON-LINE (SEARCH ENGINE MARKETING) 
· Google, Yahoo!, Miva & MSN search engines which 

represents 95% of all search traffic, Oct/Nov 2007 & Feb 
–May 2008 for www.gomendo.com 

The public relations team is planning, coordinating and acting 
on a range of 2007-2008 key activities and events sure to raise 
the bar and raise awareness for Mendocino County.  Here are a 
few of the plans in the works: 
Shows.  From the LA Times Travel show to events with the 

California Travel and Tourism Commission to our own me-
dia events, we have an action-packed calendar.  We are tak-
ing our new booth to several travel shows and events to 
share our message in person with consumers, editors and 
VIPs. 

Releases.  Every month, the PR team will research, write, dis-
tribute and follow-up on news releases and fact sheets.  We 
are targeting key writers, producers and VIPS that will ulti-
mately share our message and inspire more visitors. 

Editor Visits . We will continue to visit editors in person to 
bring facts and news. 

Editor Tours .  We already have more than six editors that 
have visited and toured the county for specific stories on 
Mendocino—their stories will be appearing in the press 
very soon. 

Events.  This spring, we are holding several Mendocino-only 
focused showcase events for editors. 

New video.  We are working with a television production com-
pany on a series of videos that share highlights and must-do 
activities in Mendocino County. 

Speaker Tours. We are doing outreach and planning several 
events where experts from Mendocino hit the road and share 
our story. 

New Press Kit.  Our updated press kit will be in both print and 
electronic versions and we will offer editors and producers 
all the facts and photos they need to share the Mendocino 
story. 

And More!  Every day, we receive new calls from new media 
looking to learn more.  Our job is to provide the resources, 
links and facts to truly showcase Mendocino County! 

MCLA’s table top display at the California Travel & Tourism 
Conference media event in L.A.  Over 50 editors and writers  
attended the event. 

ARE YOU BENEFITING ALL YOU CAN FROM 
THE LODGING BID???? 
 
IF YOU ARE NOT ALREADY RECEIVING REGULAR E-
MAILS FROM THE MCLA, LET SCOTT KNOW.   
· TAKE ADVANTAGE OF VISITING TRAVEL WRITERS 
·  LEARN ABOUT WHAT IS HAPPENING AROUND 

THE COUNTY 
· BE AN INTEGRAL PART OF WHAT IS GOING ON!!! 
 
PLEASE E-MAIL OR CALL  SCOTT SCHNEIDER TO JOIN 
OUR LIST SERVE—964-9010 OR ADMIN@MCLA.INFO 
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MCLA, along with the Mendocino Winegrape and Wine Com-
mission and the Mendocino County Promotional Alliance con-
tinue to work hard together promoting Mendocino County 
through the Joint Marketing Committee.   
 
The Joint Marketing Committee (JMC) is working on several 
large projects at the moment.  Www.goMendo.com has been 
put under the auspices of the JMC to ensure all interests are 
covered when dealing with database and design issues.  The 
site continues to perform very well.  The JMC will continue to 
look at the website over the next year to ensure quality design 
and performance.  If you have concerns or thoughts on the 
website, please email Scott Schneider at admin@mcla.info. 
 
“Taste Mendocino—Celebrating Regional Bounty” will kick 
off January 24, 2008.  The JMC decided to do away with the 
separate Mushroom/Wine and Crab/Wine festivals in order to 
consolidate efforts and resources to produce one great festival.  
This year the festival will run from Jan. 24—Feb 10, 2008.  
The 1st weekend will feature the traditional Crab & Wine 
events including the Cioppino Feed and the Crab Cake Cook-
Off.  The following weekend will feature mushroom and wine 
and microbrews in celebration of all Mendocino County has to 
offer.  It is super bowl weekend and the festival will take ad-
vantage of the festivities around this well known sports event.  
The final weekend will feature Anderson Valley’s 3rd annual  
Alsace Varietals Festival. 
 
The new Mendocino County trade show booth has been com-
plete and has been used in San Francisco as well as MCLA’s 
annual meeting in September.  The MWWC and MCLA will be 
using the booth at numerous events around the country over the 
next year.   
 
Video footage has been shot throughout the County in order to 
create 90 second “specials” of Mendocino County to portray its 
Wine, Waves and Wilderness.  This footage will be used for 
media, trade shows, websites, etc.  You are welcome to use this 
footage on your own website if you desire.  Please contact 
Scott at admin@mcla.info for more information. 
 
The JMC will soon be undertaking, along with yourselves, gov-
ernment officials, other promotional groups in the County as 
well as other interested parties, a county-wide marketing sur-
vey and plan for all of Mendocino County.  The end result 
should be a very in depth understanding of our current markets 
as well as a 3-5 year Marketing plan for all promotional groups 
in the County to buy into.  This will help with the JMC’s ulti-
mate goal of unifying efforts while, at the same time, eliminat-
ing duplication of efforts and resources. 
 
The JMC usually meets the last week of the month.  Anyone is 
welcome to attend.  For more information, please email Scott. 

The Mendocino County Promotional Alliance is proud to announce 
the employment of Alydia Atkins as our new Project/ Office Man-
ager.  Alydia is a Redwood Valley local and graduate of Cal Poly, 
San Luis Obispo.  Until recently, Alydia was working at Saracina 
Vineyards doing marketing and sales.  “I am so happy to have to 
opportunity to represent Mendocino and promote tourism to our 
beautiful county,” said Alydia.     
 
Alydia will be working alongside webmaster Robert Brothers an 
army veteran and graduate of Cal State Los Angeles and Empire 
College.  Robert has been with the MCPA for a little over a year 
and handles all of the maintenance and advertising on the 
goMendo.com website.  If you have any questions, or would like to 
list you business or event on goMendo.com Robert can be contacted 
at 707.462.7417.  
 
Check us out on the web at www.goMendo.com.  Since its release 
on July 1, 2007, the website has to grown to include over 700 list-
ings and events with a monthly visitor rate of over 50,000 people 
from all over the world.     
 
If you are looking for a cheap effective way to advertise your busi-
ness, consider placing an ad on goMendo.com.  Jan Rodriguez, 
Owner of Baechtel Creek Inn & Spa said the following about adver-
tising on our site, “We just began advertising on goMendo.com and 
we have been thrilled with our results. We are getting more tele-
phone calls with inquires about our spa and the treatments we offer, 
as well as room inquires. We feel this has resulted in increased 
sales.  For the cost, advertisement on goMendo.com is a deal!”  
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For those of you who have been in Mendocino County awhile, you 
probably remember the Redwood Empire Association (REA).  They 
were the promotional organization consisting of 9 Counties north of 
San Francisco that helped get the Golden Gate Bridge built so long 
ago.  Well… that organization ceases to exist.  In its place, is the 
new and improved North Coast Tourism Council.   
 
The NCTC consists of 5 Counties (Mendocino, Humboldt, Del 
Norte, Lake & Sonoma) that will work closely with the State’s mar-
keting efforts (their budget has recently been increased to $50 Mil-
lion) obtaining matching funds (close to $35,000) to promote the 
North Coast region.   
 
The NCTC will be marketing the North Coast at the important In-
ternational POW-WOW in Las Vegas as well as developing a pass-
through website and fulfillment piece which the State will market 
via their international marketing plan.  The North Coast will also 
have a presence in the CA Visitor’s Guide.  For more information 
on the NCTC, visit www.northcoastca.com (coming soon).  For 
more information on the State’s marketing activities, visit 
www.visitcalifornia.com. 
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GoArts! - No matter 

where you go in 
Mendocino County, 

creativity, talent, 
and inspiration 

abound. 
Notice something 
new? It’s the 
GoArts! calendar – a 
visually appealing 
and comprehensive 
listing of art events 
happening in Men-
docino County dur-
ing the month of 
November. Each 
month from now on, 
MCLA members 
will receive the 
GoArts! calendar as 
a PDF attachment in 
an email message 
from MCLA Execu-
tive Director Scott 
Schneider. Lodging 
operators are en-
couraged to print out 
enough copies of the 
calendar to include 
in their guest binders 
and have available 
for guests as hand-
outs. Also, feel free 
to use the GoArts! 
calendar on your 
website and in your 
promotional com-
munications.  
 
The GoArts! calen-
dar is compiled and 
produced for you by 
the Arts Council of 
Mendocino County 
with support from 
the MCLA. For fur-
ther information 
about the Arts Coun-
cil, it’s programs 
and it’s members, 
contact Executive 
Director Anna 
Kvinsland at 
 director@ 
artsmendocino.org  
or 961-5449.  
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The new GoMendo.com now features the “book a room” feature.  
This allows hundreds of thousands of prospective tourists to see 
what you have available when.  It is an easy feature to set up and 
costs only $55.00 per year.   
 
The Following is information from Webervations: 
 
The Webervations system is a fully functional on-line availability 
system and reservation system.  Webervations is designed to 
work with your business, rather than asking you to change your 
methods to work with the program.  You can use over 30 con-
figuration options to decide how the program will interact with 
you and your guests.  Webervations also has a friendly support 
staff available from 8:00 a.m. to 7:00 p.m. Eastern Standard 
Time.  Technical support is free to all Webervations customers, 
and can be reached at 740-385-4444  support@webervations.com 
         
Signing up for the Webervations system is easy, and can be 
done directly from their Web site at www.webervations.com  
 
Click on the link at the bottom of the page that says "Sign up 
your property for a 90 day free trial, and you will be taken imme-
diately to their on-line form.  Follow the instructions on the page 
to create your account.  Please remember to enter GoMendo in 
the box that asks if you are signing up as part of a group, and 
Webervations administrators will make sure that your 
account is created under this umbrella. 
        After creating your account, you will need to 
log into the system and add property and room 
information.  There is an easy to use Setup 
Wizard to assist you with this process.  You will 
then need to wait one overnight period for 
your calendars to be created, and then log into 
the system to update your availability infor-
mation.  You will also be able to apply seasonal 
rate changes at this time.  Once these updates 
have been made, your account will begin to show 
on your group site within about one hour. 

        In addition to the exposure that you will get on 
the GoMendo Web site, you will also be able to use the Weberva-
tions system on your own Web site at no additional charge.  Your 
information will also be included in your listings on BBOnline 
and BnBFinder, two popular on-line directories.  There is no ad-
ditional charge for this feature if you have an existing listing with 
either of these Web sites.  If you have any further questions about 
the Webervations system, please feel free to contact our support 
staff at the number provided above. 

SUBMIT AND/OR EDIT YOUR LISTING AT 
WWW.GOMENDO.COM!!! 

BE A PART OF THE NEW WWW.GOMENDO.COM   
MARKET YOURSELF TO HUNDREDS OF  

THOUSANDS PER YEAR.  IT’S FREE!!! 

The old gomendo website was what is known as a Static website. 
This means that it was unable to change or accommodate any 
new information or style without drastic administrating/
redesigning. Members did not have the opportunity to upload Hi-
res photos, PDF’s, search the site’s data base or create links to 
they’re OWN website let alone a link at all. Listings were not 
able to sorted according to the 5 distinctive regions of Mendocino 
County; in other words, internet audiences could not be targeted 
(everyone got the same thing!). In case you are still wondering, 
what is the difference between a Static and Dynamic website, 
here is an example:  
 
While millions of people still rely on the good old black and 
white newspaper every day, it is the perfect example of a static 
media (website). Once it is printed a newspaper can no longer be 
changed, its type has been set and one will simply have to wait 
until the next edition to receive the quote unquote latest news, 
even if it has broken minutes after the paper has been delivered to 
your doorstep. Similarly, once a static website has been published 
it too will not change until the next edition; whenever the web-
master or someone familiar with HTML or flash edits the content.  
 
A dynamic website on the other hand uses programming in addi-
tion to the layout to not only allow the flow of data in and out of 
the site but to make meaningful relationships with the data. For 
example an online business directory may allow local businesses 
to sign up and create profiles for their businesses. Visitors to the 
site may then search the directory based on their needs, for exam-
ple one may conduct a search for a lawyer in their zip code who 
speaks Spanish or for a dance school in the area that offers tap 
dancing classes.  
 
Dynamic websites empower their owners with the ability to up-
load information on their own, preferably through password pro-
tected administrative interfaces. One does not require knowledge 
about HTML or websites design to update or maintain such a site. 
 
According to statistics gathered over the last 10 years, the old 
GoMendo took over 2 and half years to be populated with County 
businesses with regard to numbers. The new GoMendo has taken 
only 3 months to bypass the old gomendo at its height! Dynamic! 
Isn’t it?  The old GoMendo had 132 Lodging listings total. 3 
months into the new Gomendo, we have 140 and growing every 
week! Each can be located by browsing ALL listings (your only 
option on the old site), using a search edit or simply typing in the 
name of the establishment in the search site box.  
 
9,632 visits entered the site through 472 URLs 
 
Search Engines Referring Sites Direct Traffic Other 
4,989 (51.80%)  2,364 (24.54%) 2,271 (23.58%) 8 (0.08%) 
 
74,261 Page views in October 04:13 Avg. Time on Site 
 

New Versus Old 
A Comparison of www.gomendo.com 



 
Fresh approach to green living on the Mendocino coast: Fort 
Bragg inn, cafe celebrate 'Living Light' 
By: Christine Delsol September 16, 2007 
 
Perennially in the shadow of its glamorous neighbor to the north, 
Fort Bragg has built its own following among visitors who forgo 
Mendocino's postcard perfection and precious inns for lower 
prices and uncrowded streets. Fort Bragg shares the rugged 
shoreline that is, after all, the Mendocino coast's primary lure. 
And its expanding retinue of galleries and gourmet restaurants 
among the hardware stores and bike shops creates an appealing 
blend of cosmopolitan attractions and working-class attitude. 
 

 
Mendo on my mind: Chill out among the vinters, artists and 
hippies for a taste of authentic Northern Cali 
By: Donna M. Airoldi 
October 31, 2007  
 
I arrived in Mendocino County a frenzied transplanted New 
Yorker, still stressing over a recent cross-country move. By the 
end of my three-day visit, I sat on the edge of a cliff and stared at 
the jagged coastline before me. Rich blue Pacific waves crashed 
onto rugged outcroppings as far as I could see. I breathed in the 
sea air, breathed out my tensions and took a bit of an organic pe-
sto veggie sandwich. Damn, life was good. 
Mendo has that kind of calming effect on the soul. 
 

 
California Coasting: Seashore to wine country, five-day jaunt 
rewards at every turn 
By: Mackenzie Carpenter August 12, 2007 
 
Five days.   That's all the time we had to pack in as much as we 
could of San Francisco's dizzying, over-the-top food scene, Napa 
and Sonoma's wine-soaked vineyard tours and Northern Califor-
nia's harrowingly beautiful coast during the middle of last month, 
but we did it, and we never felt bored or rushed or shortchanged 

for a second. 
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Travel and Adventure: Mendocino and the color purple 
By John Blanchette September 9, 2007 
 
The point of my trip to Mendocino was to judge a wine competi-
tion at the Mendocino County Fair. I managed to sample 125 of 
Mendocino's finest wines - and end up looking purple all over 
like Barney the dinosaur - but I also discovered that there's more 
to this part of California than what gets poured into a glass. 
 

 
Wind Your Way Through California’s Back Roads 
By: Chris Swiac September 14, 2007 
 
Spectacular natural scenery, low-key wineries, intimate inns, first
-rate restaurants, easy hiking trails: Northern California's Ander-
son Valley and Mendocino coast have all the makings of a relax-
ing getaway. 
 

 
Mendocino: Why we love it 
By: Donna Heiderstadt 
October/November 2007 
 
It’s got red wine and redwoods. This sleepy county three hours 
north of San Francisco may be home to small towns, but it also 
has big reds (as in cabernets) and state parks holding some of the 
tallest trees on earth. The vibe here is laid-back—dress is casual, 
and there are plently of spots for hiking or kayaking. Plus, the 
salty sea breeze mingling with the scent of pine makes it a pleas-
ure to breathe the air. 
 

  
Out of the woods, onto your plates 
By: Kathleen Jay 
October 27, 2007  
 
Half Moon Bay has its pumpkins; Napa and Sonoma have their 
grapes; Marin has its olives, organic farms, and dairies. In No-
vember, Mendocino, located about 125 miles north of San Fran-
cisco, has its wild mushrooms - edible fungi ranging from porcini 
and lobster varieties to chanterelles and candy caps - that draw 
mushroom lovers from all over to this romantic outpost on Cali-
forinia’s northern coast.  
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A sampling of 
Mendocino 
County’s Bounty at 
our annual meeting 
at the Botanical 
Gardens.  Over 20 
Vendors showed up 
to show their 
goods. 

“Our Annual Meeting was a celebration of the first year of 
our BID.  It was wonderful to see all the new faces of 
Lodging who attended!"  - Jo Bradley, MCLA President 
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September 15th was our Wine by the Bay event held at the Hyatt 
Regency Embarcadero Center in San Francisco. I must say this was 
probably our most successful consumer event we have ever done. 
We attracted 650 wine-loving enthusiasts who learned a lot about 
Mendocino wines. I heard nothing but great things about the event 
from not only some of our 45 participating vintners, but from a lot 
of our guests as well. The flow of the event and the ratio of vintners 
and food stations to attending guests set the stage for each guest to 
taste what they wanted, when they wanted, without waiting while at 
the same time it kept our vintners very busy pouring a lot of wine. 
The KGO Radio Gene Burns “Dining Around Show” was also 
broadcast live from the Hyatt. To promote the Wine by the Bay 
event KGO Radio ran over 240 spots with a majority of them just in 
the week prior to the event. The Bay Area has been inundated with 
Mendocino on the radio. This creates a “buzz” that will resonate 
and create more awareness and impact sales. We also ran a retail 
promotion in conjunction with our radio spots and partnered with 
DeLano’s Markets to showcase end-cap displays of 50 Mendocino 
wines in all 8 of their stores. Not only did the Bay Area hear about 
Mendocino wines they could see and purchase them as well. We are 
looking at this program as a pilot program that we might roll-out in 
another market area next year as well as repeat the Bay Area.  I 
want to thank my staff, Betsy and Ryan, for helping make this such 
a successful program. 
 
Our strategic task force is working hard to develop our second fis-
cal year plan. The draft version will be rolled out for early review 
by the full commission at the November 15th Commission meeting 
at Roederer Estate. The final plan will be voted on at the December 
13th meeting in Ukiah.  
 
We are also in the final phases of hiring a public relations firm. The 
PR sub-committee and the Marketing committee has done a great 
job to narrow the field to one firm, Paige Poulos Communications. 
Paige brings a wealth of experience, expertise, professionalism and 
passion for Mendocino County with her. Paige’s family has owned 
land in Potter Valley for many years and it is great to have her and 
her team on board. Paige will be an integral part of the planning 
process for the future. We look forward to tapping into Paige’s 
great press and media relationships she has cultivated for many 
years. 
 
Kind Regards, 
John Enquist, MWWC President 
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Hello from your Public Relations Team!  All of us here at 
HypeHouse would like to thank everyone for their support in 
our first year.  With your help and great information, we were 
able to: 
 

· Recruit 42 editors and producers to visit the county for 
travel specific stories. We coordinated individual tours 
for each of them including interviews, accommoda-
tions, and editor specific request. 

· Generate more than 83 stories in media, which re-
sulted in more than 8 million total impressions. 

· Develop overall system for press kits and media rela-
tions programs and source materials for custom-built 
kit. 

· Create eight key MCLA exclusive media lists that are 
continually updated.  Includes national and regional 
media covering range of topics. 

· Generate more than 20 story specific releases and fact 
sheets. 

· Write foundational Q&A forms for general press in-
quiries. 

· Coordinate two media desk side tours in NYC.  Met 
individually with editors from Gourmet, Money 
Magazine, Natural Health, Conde Nast Traveler, Ar-
thur Frommer’s Budget Travel and more. 

· Develop a calendar for seasonal pitches. 
· Launch awareness campaign with key travel writers, 

both staff and freelance.  Placed on travelwriters.com 
and other sites.  This has generated numerous inquir-
ies and established foundation of editors and produc-
ers for MCLA hot list. 

· Outline key target activities and calendar for 2008 
activities. 

·  
That said, the process to go from an initial story idea to the 
pitch to the follow up to actual coordination all has to happen 
well before the news placements actually appear.  We coordi-
nated placements and features in media including new features 
in the San Francisco Chronicle, Modern Bride, About.com, San 
Francisco Examiner, Sunset, Fetch The Paper, Valley Scene, 
The Boston Globe and many many more.   
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CALENDAR ALERT 
 
IT’S ALREADY TIME FOR VALENTINE’S AND SPRING 
GETAWAYS! 
Yes – we haven’t even gotten the Halloween decorations down 
but most magazines and even some travel websites are compil-
ing their Valentine’s  and spring issues and we need your ro-
mantic specials and  spring news.  Do you have a chocolate and 
romance weekend package? A wine tour weekend? What’s on 
the menu for Valentine’s Night?   Any spring getaways? 
Mendocino County is one of the most romantic spots on earth. 
Spring is a magical time of year!  We need your news! 
Email us at: mark@hypehouse.com 

Sherri Dobay of Do-
bay Design explains 
goMendo as well as 
how to make the best 
of your own website 
at MCLA’s annual 
meeting on Sept. 
25th..   
Ozone & HypeHouse   
discussed how to best 
advertise and publi-
cize your business! 



 
 
 
 
 
  Post Office Box 550        
  Little River, Ca  95456 
   
(866)637-MCLA 
  Www.mcla.info 
  admin@mcla.info 
 
 

 
 
 
 
 
 
 
 
 
 
 
CHECK OUT OUR LATEST NEWSLETTER!  BE INFORMED!  GET INVOLVED!   
    
         FIND OUT THE LATEST ADVERTISING AND PUBLIC RELATIONS VENTURES 
 
   LEARN ABOUT ALL THE HAPPENINGS WITH COUNTY-WIDE PROMOTION 
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Okay, so you thought you got rid of me.  Your Board of Directors 
has voted me in again as your President…  I am extremely hon-
ored.  I will continue to do all I can for promotion of Mendocino 
Lodging and the County. 
 
Our Elections this year have brought some changes to our Board 
of Directors as well as to the Advisory Board.  I am excited to tell 
you that for the first time, we have all our Inland Seats filled.    
Deny Shah, of Willits, sat on our Advisory Board with a one year 
term.  When his term was up he put himself on September’s Board 
of Directors Ballot and was voted in.  The South Coast also filled a 
long empty seat.  Renata Dorn, of Gualala, visited our September 
Meeting and jumped right in.  I appointed her to the Board shortly 
there after.   
 
The North Coast Members had two seats change.  Long time 
member, Ted Kidwell, is in the process of changing careers and 
felt it was time to move on.  Dushyant Phatak found that he didn’t 
have enough time as his schedule became more demanding.   
Thanks go to both of these men for their commitment and contri-
butions.   One of those seats was filled by Josie Perla.  Josie slid 
over from her non Board Marketing Seat to the Board of Directors.  
Chris Knoerdel, of Fort Bragg, was elected to fill the Fort Bragg 
Seat that had been vacated. 
 
The Advisory Board had two Inland changes.  As mentioned be-
fore, Deny Shah’s term was up.  Johnny Schmitt, like many, found 

that there were not enough hours in his day.  Time at a premium 
he felt the need to resign.  I would also like to thank Johnny for 
his time and contributions.  In the September Election Anil 
Bhula of Ukiah and Kurt Feichtmeir of Yorkville were elected 
to the vacated seats.  Both men bring varied backgrounds and 
experiences to the table.  
 
I would like to welcome our new volunteers to their respective 
seats.  I look forward to working with them as we go forward 
promoting Mendocino County. 
 
Have you submitted your info to www.goMendo.com  yet?  
Again, I cannot say this enough, if you don’t find yourself on 
the site, and you submitted your information, let us know.  All 
submissions have been double checked and what we have re-
ceived is on line.  If you haven’t submitted your info, you can 
still send it to us and we will do it.  You can also submit it your-
self, if you wish.  Please let Scott know and we will have your 
password sent to you.  You will need your password to update 
your listing with future changes.   
   
Don’t forget to stay informed by checking www.mcla.info , or 
come to a meeting.  And, above all, as I keep telling you, don’t 
hesitate to ask questions as they come up.   
 
If you have something to say and are not able to come to a meet-
ing, or just want to talk about what is going on, please don’t 
hesitate to contact me at jo@victorianfarmhouse.com or call 937
-0697.  My door is still always open. I will always call you back. 


